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F R E D E R I C I A  AT  G L A N C E  

E s t a b l i s h e d  1 9 1 1  

F a m i l y  o w n e d  w i t h  p r o f e s s i o n a l  m a n a g e m e n t  

7 0  e m p l o y e e s   

G l o b a l  p r e s e n c e  i n  4 3  c o u n t r i e s  

1 6  a g e n t s  a n d  d i s t r i b u t o r s  i n  E u r o p e  a n d  o v e r s e a s  

O w n  p r o d u c t i o n  a n d  q u a l i t y  c o n t r o l  f a c i l i t i e s  i n  D e n m a r k  

E q u i t y  r a t i o  5 9 %  -  A A A - r a t i n g  

 

 

 



QUALITY AND INNOVATION SINCE 191 1  
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Freder i c i a  i s  e s tab l i s he d  as  a  
luxury  upho ls te ry  w ork s hoop  

Børge  Mogensen  c reates  a  
new modern is t  v i s ion  fo r  

F reder ic ia  

F red er i c i a  c on t i n ues  i t s  
h er i t age  wi th  a  v i v i d  mi x  o f  

c lass i c  an d  c on temporary  
d es i gn  

19 1 1  1955  T OD AY  
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F re der ic ia  i s  one  o f  Denmark ’ s  o ldest  and  h ighest  es t eemed  f urn i tu re  h ouses ,  
founded  in  19 1 1 .  

 

T he  com pany  i s  renown for  i t s  c lose  and  long-s tand in g  c o l laborat i on  wi th  Børge  
Mogens en,  one  o f  Denmark ’ s  most  impor tant  fu rn i tu re  d es i gn ers ,  an d  a  d efin i n g  

force  i n  fo rming  a  Scand inav ian  branch  o f  modern  f u rn i t u re  d es i gn .  
 

Today ,  F reder ic ia  cont inues  to  work  wi th  top  fu rn i t u re  d es i gn ers  t o  c reate  
conte m porary  in ternat iona l  fu rn i tu re  des ign  in formed  by  t h e  c ompan y ’s  r i c h  

cu l tura l  her i tage .  
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J16 
1944 

J39 
1947 

SØBORG 
1952 

TRINIDAD 
1993 

STINGRAY 
2004 

MODERN ORIGINALS 

NO 1  
1955 

SPANISH CHAIR 
1958 

SPINE 
2009 

HAIKU 
2011  

SWOON 
2016 

 

2207 
1962 

ACME 
2016 

 

A  P R O U D  H E R I TA G E  O F  I C O N I C  D E S I G N S  
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S i n c e  1 9 1 1  F r e d e r i c i a  h a s  b e e n  d e v o t e d  t o  g o o d  

c r a f t s m a n s h i p  –  w h e t h e r  e x e c u t e d  i n  h a n d  o r  

u t i l i s i n g  h i g h - t e c h  m a c h i n e r y  
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A second to none choice of materials, construction and execution and 
completely unique in their beauty as they age. 

 

Handcrafted in Fredericia’s factory in Denmark, the collection continues 
Fredericia’s upholstering traditions that dates back to 1911. 

THE SIGNATURE CRAFT 

S E L E C T  C O L L E C T I O N  
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Børge Mogensen’s world-famous lounge chair designed for Fredericia in 
1958. 

 

The geometric and refined chair is made of the finest solid oak and saddle 
leather from Sweden.  

 

A true iconic statement piece for private homes and exclusive lounge areas. 

 

THE ICON 

T H E  S PA N I S H  C H A I R  
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Craftmanship princpiples continued in today’s industrial materials. 

 
A Danish made polypropylene chair with a surface finish second-to-none. 

THE MODERN CRAFTMANSHIP 

PAT O  C O L L E C T I O N  



MARKET SEGMENTS 
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Di n i ng  &  l i v i ng  Hote l s ,  res taurants ,  bars ,  
luxury  re ta i l  s to res  

D omi c i les ,  exec ut i ve  
meet i n g ,  c on f eren c e ,  

s i gn at ure  lobb i es  

RESIDENCE HOSPITALITY  C ORPORAT E 



” A U T H E N T I C I T Y  A N D  G E N U I N E  
H E R I T A G E  I S  V E R Y  I M P O R T A N T  W H E N  
E N G A G I N G  W I T H  T H E  M O R E  M A T U R E  
A N D  Q U A L I T Y  C O N C I O U S  A U D I E N C E ”  

 
THE FUTURES COMPANY 

 
 
 
 

 
 
 
 
 
 
 

Restaurant The Standard, Copenhagen 
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R E S I D E N C E  



RESIDENCE 

W A R M  M O D E R N I S M  

Indsæt foto 



RESIDENCE: 

M O D E R N  L U X U R Y  



RESIDENCE 

A U T H E N T I C  S C A N D I N A V I A N  

D E S I G N  

 

 



T o d a y ,  w i t h  t h e  d i s t i n c t i o n  b e t w e e n  o u r  
w o r k i n g  a n d  p r i v a t e  l i v e s  b e c o m i n g  
i n c r e a s i n g l y  b l u r r e d ,  w e  a r e  s e e i n g  a  
s t r o n g  t r e n d  f o r  h o t e l s  a n d  r e s t a u r a n t s  
t o  s t r i v e  f o r  a  l e s s  g e n e r i c  a n d  m o r e  
i n d i v i d u a l  l o o k .  

 

T h e y  c r e a t e  a  h o l i s t i c  e x p e r i e n c e  w h e r e  
t h e  f u r n i t u r e  p l a y s  a  k e y  r o l e  i n  c r e a t i n g  
t h e  r i g h t  a m b i e n c e .   

 
 

Restaurant The Standard, Copenhagen 

M W B  2 :  G O - T O - M A R K E T  S T R A T E G Y  
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H O S P I T A L I T Y  

-  T h e  J a n e ,  A n t w e r p  



HOSPITALITY 

B A R S  

 

-  L i d k o e b ,  C o p e n h a g e n  
-  W a l l p a p e r  B a r ,  L o n d o n  
-  M r  P o r t e r ,  A m s t e r d a m  



HOSPITALITY 

R E S T A U R A N T S  

 

-  I t o - B i y o r i ,  O s a k a  
-  L e o  H i l l i n g e r ,  M u n i c h  



HOSPITALITY 

H O T E L  L O B B I E S  

 

-  M a u r i t z h o f ,  M u n i c h  
-  1 1  H o w a r d  –  N e w  Y o r k    



-  V a l e n t i n o  s t o r e s  w o r l d w i d e  –  5 0 - 6 0  l o c a t i o n s    
-  D i m o r e ,  I t a l y  
-  K o p e n h g a e n  F u r ,  C o p e n h a g e n  

 

 

HOSPITALITY 

L U X U R Y  R E T A I L  

 



 
T h e  r o l e  o f  f u r n i t u r e  i n  m o d e r n  c o r p o r a t e  i n t e r i o r  d e s i g n  i s  t o  p r o v i d e  
c l a r i t y  a n d  c a l m n e s s  i n  o u r  o t h e r w i s e  b u s y  l i v e s .   
 
I d e a s  a r e  b o r n  a n d  d i s c u s s i o n s  t a k e  o ff ,  w h e n  t h e  i n t e r i o r  s p a c e  h o n o u r s  
t h e  d i g n i t y  o f  t h e  c o r p o r a t e  e x e c u t i v e  a s  w e l l  a s  t h e  r e s t l e s s  m i n d  o f  t h e  
c r e a t i v e  e n t r e p r e n e u r .  
 

 

Restaurant The Standard, Copenhagen 

 
 

C O R P O R A T E  



S P I N E  B A R  F O R  M E E T I N G S  

Corporate 

 



P A T O  F O R  C O R P O R A T E  D I N I N G  

 

Corporate 

 



H A I K U  a n d  S W O O N  F O R  L O B B I E S  

Corporate 

 



 
 
 

T h e  e x c l u s i v e  a n d  c r a f t e d  a t m o s p h e r e  p r o v i d e d  b y  F r e d e r i c i a  r e s o n a t e s  w i t h  
h i g h l y  e s t e e m e d  b r a n d s ,  c o r p o r a t i o n s  a n d  t h e  m o s t  e l i t e  o f  r e s t a u r a n t s .  

 
 

A  B R A N D  P R E F E R E D  B Y  B R A N D S   
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More than 1,000 sqm styled in three settings – Art gallery, 
Scandinavian creative workspace, and industrial loft. 

 

The showroom features 2 levels atop the former Royal Mail House, 
with striking skyline views. Opened 2017 with the ambition of 
becoming a hub for the international design crowd visiting 
Copenhagen 

THE WINDOW TO THE WORLD 
- FREDERICIA FLAGSHIP SHOWROOM - COPENHAGEN 
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The home of Fredericias Furniture’s renowned upholstery 
workshop – with accummulated knowledge and craft since 1911. 
 

And the site for Fredericia’s Quality Control Centre, where all 
Fredericia products are inspected and approved before being 
shipped to the costumer. 

THE CRAF T &  QUALITY  CENTRE  
- ORIGINAL FREDERICIA FACTORY –  

TOWN OF FREDERICIA 



In order to safeguard Fredericia’s promise of longlivety and quality 
Fredericia works with industrial subsuppliers in Denmark and Northeren 
Europe, as well as local Danish wood-workshops. 

 

SOURCING POLICY: 
 
Fredericia only outsource documented production processes that can be 
monitored and supervised by our internal Quality Control department. 

 

IN-HOUSE PRODUCTION & ASSEMBLY: 
 

New product lines in its inferior state is kept and assembled at the 
Fredericia Factory until fine-tuned processes and scale allow for 
monitored outsourcing. 

 

QUALITY CONTROL: 
 

No Fredericia Product, regardless of origin of assembly is shipped from 
Fredericia before being inspected and approved by our staff at our 
Factory in Fredericia. 

K E E P I N G  C O N T R O L  O F  T H E  P R O D U C T I O N  C H A I N  

External partners 

Fredericia Furniture A/S Factory, Treldevej Fredericia 



M A D E  I N  D E N M A R K  &  B A L T I C  E U  

9 0 %  o f  F r e d e r i c i a ’ s  p r o d u c t  
l i n e  i s  M a d e  i n  D e n m a r k ,  
w i t h  1 0  %  m a d e  i n  
n e i g h b o u r i n g  E U  c o u n t r i e s .  

 
 
 

-LUXURY 
UPHOLSTERING 
-ASSEMBLING 
 
Danish made 
 

-QUALITY 
CONTROL 
 
 
 

Distribution 

SOLID WOOD  
Danish made  

POLYPROPYLENE 
Danish made  

SOLID WOOD  
Danish made  

-SOLID WOOD  
-ASSEMBLING 
Danish Made 

SOLID WOOD  
Danish made 

CUSHIONS 
Danish made 

STEEL PARTS 
Danish made 

SADDLE LEATHER 
Swedish made 

STEEL FRAMES 
Swedish made 

SOLID WOOD 
Latvian made 

UPHOLSTERING 
Lithuanian made 

UPHOLSTERING 
Polish made) 

UPHOLSTERY LEATHERS 
Italian made from Danish raw hides 

GABRIEL FABRICS 
European made 

KVADRAT FABRICS 
European made 

Leather tooling 

Polypropylene infusion 
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C S R  A N D  S U S T A I N A B I L I T Y  

29	

All raw materials must be traceable to the 
orgin. 
 
Fredericia use European hard woods that 
come from forests that use responsible 
logging methods, and our suppliers must 
have a replanting policy. 
 
We demand that our hides come from 
animals that live under proper conditions, 
and that the processing of the hides harms 
the environment as little as possible. 

Fredericia demands that no allergenic 
substances can be found in the foam, fabric, 
leather or crhomed metal parts used. 
 
All products can be delivered in accordance 
with both the California Bulletin and British 
Standard. 
 
Fredericia’s Leather Collection is certified 
with the ”Blue Angel” for special 
environmental concern and user health. 

Fredericia guarantees first-rate durability on 
all its products before tear and wear on 
upholstery parts 
 
All core collections and all new products is 
tested at the Danish Technilogical Insitute 
(European Standard) 

RESPONS IBLE 	 SOURC ING 	& 	
PRODUCT ION 	

A 	PRODUCT 	THAT 	 I S 	HEALTHY 	
AND 	SAFE 	TO 	USE 	

A 	PRODUCT 	MADE 	TO 	 LAST 	



 

 

 

 

 

 

 

 

 

 

 

W e  w a n t  t o  b e  t h e  p r e f e r r e d  p r e m i u m  S c a n d i n a v i a n  

d e s i g n  b r a n d  t h a t  i s  a b l e  t o  c o n n e c t  a u t h e n t i c  d e s i g n  

h e r i t a g e  w i t h  a  n o t a b l e  p o s i t i o n  i n  t h e  w o r l d  o f  

c o n t e m p o r a r y  i n t e r n a t i o n a l  d e s i g n .  
 

W e  a r e  p r o u d  t o  c o n t i n u e  o u r  h i s t o r y ,  b y  k e e p  s t r i v i n g  

f o r  t h e  p e r f e c t i o n  a n d  f u r t h e r  p r o g r e s s i o n  o f  t h e  d e s i g n  

c r a f t .  

 

W e  b e l i e v e  t h a t  o n l y  f u r n i t u r e  w i t h  a n  h o n e s t  d e s i g n  

v i s i o n  i s  a b l e  t o  t r a n s c e n d  t h e  w h i m s  o f  f a s h i o n s .  A n d  

t h a t  o n l y  p r o d u c t s  c r a f t e d  w i t h  c a r e  u s i n g  h i g h - q u a l i t y  

m a t e r i a l s  h a v e  t h e  p o t e n t i a l  o f  b e c o m i n g  t h e  m o d e r n  

o r i g i n a l s  o f  t o m o r r o w .  

V I S I O N  

V A L U E S  



 
 

 

 

G L O B A L  P O S I T I O N I N G  

C a r l  H a n s e n  &  S o n  

P P  M ø b l e r  

M a r u n i  

M i n o t t i  

P o l t r o n a  F r a u  

C a s s i n a  

F r i t z  H a n s e n  

G U B I  
L i g n e  R o s e t  

M o r o s s o  

C a p e l l i n i  

V i t r a  

H A Y  

M u u t o  

A r p e r  

W a l t e r  K n o l l  

K n o l l  

M i d - s c a l e  

P r e m i u m  

L u x u r y  

H e r m e s  

H e r i t a g e  +  
C l a s s i c  

H e r i t a g e  +  
C o n t e m p o r a r y  

C o n t e m p o r a r y +  
F a s h i o n  

F l e x f o r m  

G e o g e t t i  D e s e d e  



 
 

 

 

F R E D E R I C I A  I S  T R A N S F O R M I N G  F R O M  A  N A T I O N A L  F U R N I T U R E  

B R A N D  I N T O  A N  I N T E R N A T I O N A L  D E S I G N  B R A N D   

 

T a r g e t  i s  1 0  –  2 0  %  o r g a n i c  g r o w t h  p e r  y e a r   

 

C O M P A N Y  G R O W T H  S T R A T E G Y  
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D e v e l o p  a n d  
c o n s o l i d a t e  

g l o b a l  b r a n d  
a w a r e n e s s  

 

G o - T o - M a r k e t              
s t r a t e g y          

B2C and B2B 

 

 

I n t e r n a t i o n a l  
g r o w t h  

Focus on 1)EU/Nordic 2)US 
 

 

S t r e n g t h e n e d  
p r o d u c t  o ff e r  

B2C and B2B 

 

A c q u i s i t i o n s  a n d  
S t r a t e g i c  

p a r t n e r s h i p s  

 E ffi c i e n t  S u p p l y  
C h a i n  a n d  
O p e r a t i o n  

S T R A T E G I C  M U S T - W I N - B A T T L E S  

M W B  1  M W B  2  M W B  3  M W B  4  

M W B  7  M W B  6  M W B  5  

APPROACHING 300M IN 2022 

 V a l u e  a d d i n g  
D i g i t a l  

t r a n s f o r m a t i o n  



You can not plan for originality. 

But you can strive. 

You can strive for craftsmanship that 

can withstand every use and abuse 

…and survive. 

You can strive for design, that is not easily seduced 

by the cheap tricks or transient trends. 

You can strive for a quality that, 

as it lives and breathes through the ages, 

Will become more beautiful, more attractive. 

You can strive for an unarguable aesthetic 

that transcends any reproach. 

You can strive to make every detail immortal. 

You can strive to, even in this day and age, 

to create something truly original. 

And with fair winds and dedication, it might just be, 

you have created something a little more permanent. 

 

A legacy 

A Modern Original. 

 



FREDERICIA.COM 
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